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TIME MARCHES ON AND ON|F=F

A Hurried Investigation of That Highly
Potential Screen Feature |
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The idea for the March of Time
is generally attributed to a sort of
chemical combination of several
minds working upon one another,
but the success of the enterprise is
largely due to the combined efforts
of two men, Louis de Rochemont,
jts producer, and Roy E. Larsen of
Time, Inc., which owns the produc-
ing organization. Together they
put the idea into execution and, by
the force of their own belief in it,
imbued a growing staff of fellow-
workers with the vitality and ex-
citement which are perceptible in
their products today. .

Actually, the March of Time has
no set policy, except to make the
news film as compelling as pos-
sible. It turns out a new release
every four weeks—thirteen releases
& YyYear—and each is of two-reel
length, or approximately twenty
minutes’ running time. ‘The pat-
tern which is usually followed in-
cludes three subjects in one re-
leasa, and an attempt is made to
vary these so that one treats upon
a foreign news topic, one a na-
tional subject of immediate in-
terest and one a more genersal
feature of lighter but informative
nature.
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For instance, the release which
contained the La Guardia siory
was prefaced by a round-up pic-
torial account of the scrap-metal
market today—a subject of im-
mediate interest in relation to for-
eign rearmament programs—and a
lighter feature on the “‘blue laws™
(D. O. R. A)) in England The
latest yelease, which hit the screens
of the first-run houses on Friday,
treats on the United States Secret
Service, the rehabilitation of Man-
chester, N. H., and the conditions
in French Algeria which make &
crigis there appear imminent.

This latter feature represents the
sort of thing the March of Time
strives most to do—that is, spot
pretty well in advance a situation
or theatre of potential news, get
their camera men and directors on
the scene before anything happens
and stock up a lot of timely back-
ground footage which can be edited
into a film story just when (prefer-
ably) the lid blows off. Obviously,
they can’t call the shots every time,
as they did on the present war in
China, but still—as in the Algeria
picture—they have a film of perti-
nent interest which loses nothing
through the suggestion of impend-
Ang conflict. And who knows when
the spark might be struck!

+ ~ The period of time which }s de-
woted to the making of a March of
Time release is the same as that
between them—four weeks. No
sooner is one gotten off than an-
other is put in the works, and the

 outfit has not yet been able to
gatch up on itself by so much as
one spare feature in advance. The,
first week of production is given|
cver to planning and preparing 1:11!311
ground work. Headed by Mr. de
Rochemont, who is the spark plug!
of the entire force, the staff lays
out its subjects, decides in general
what it wents to get and writes a|
tentative script for each idea. i
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Then, the second -week, the
camera expeditions go out into the
field.” Their shooting-scripts invari-!
ably call for a certain number of'
“must’* shots which are gotten first:
of all and hustled back to New |
York headquarters. Then the,
camera men set about rounding up
as much additional material per-!
taining to the subject as they sece.
Yn the meantime, their initial neg-|

Reproduced with permission of the copyright owner. Further reproduction prohibited without permission.



